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Abstract of the research:

Through this study, the researcher seeks to benefit from modern theories in the field of
design management and planning for logo design by presenting the impact of the study
of the brand and its main themes which include the study of the product, the vision of
the institution and its mission, The design of a successful and influential logo, in
addition to the presentation of technical techniques for the implementation of the
design of the logo, with the presentation of models of marketing logos for outstanding
institutions in its field
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